
 
 
 

!"#$%&'()*+,*"-$
 

SAIS Job Description Form – Jan 2024                                                                                                                                Page 1 of 4 

 
Cognita Schools are committed to safeguarding and promoting the welfare of children and young people and expects all 
staff, volunteers and other third parties to share this commitment. Safer recruitment practice and pre-employment 
background checks will be undertaken before any appointment is confirmed. 

< 

Position Title Senior Marketing Manager Reference: DEC2024AMC 

Function/Department Admissions & MarComms Location: Stamford 

Manager Name & Title Director of Admissions & Marketing 

Position Type Permanent 

Position Status Full Time 
 

Position Objective 
Working closely with the Director of Admissions & Marketing, the Senior Marketing Manager contributes to the development 
of the school’s marketing strategy to support the School’s enrolment growth agenda. In line with this marketing strategy, the 
Senior Marketing Manager will subsequently develop and project manage multi-channel tactical marketing campaigns, 
generating high quality admissions leads from multiple target segments.  
 
Digital marketing and CRM aptitude is also a key aspect of this role, and the Senior Marketing Manager will be responsible for 
spearheading the digital strategy, analytics and digital/CRM accounts/requirements for the team, working in collaboration 
with ke
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● Develop a comprehensive multi-channel prospective customer marketing program which supports effective 
customer engagement, retention and parent advocacy. 

● Regularly monitor competitor performance to support school development plan and marketing initiatives. 
● Look for ways to strategically differentiate the Stamford Brand in a competitive category, which is relevant and 

engaging to the key target segments from Early Years to Secondary. 
 
Digital & CRM Marketing 

● Own the relationship with digital stakeholders and agencies both locally and globally. Be the ‘go to’ resource for all 
things digital which include the setting up and management of accounts. 

● Work closely with the Director of Admissions & Marketing and agencies to drive the digital strategy integrated 
across all channels, keeping a keen eye on ROI and the understanding the customer journey, to maximize results. 

● Refine and revise the digital marketing mix in line with key objectives and budgets. 
● Always be on the lookout for new opportunities to disrupt the market, and gain competitive advantage. 
● Champion the CRM marketing requirements in collaboration with Admissions to meet the sales and nurturing 

needs for a healthy enrolment pipeline. 
 
Tactical Marketing and Communications 
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